Highlights from the COVID-19 Impact Report

In arecent Cella survey, nearly 250 creative, marketing and digital professionals answered questions about the impact of COVID-19. Their
responses indicated that most in-house teams made significant contributions to their companies in March-April, successfully adapting to
fully remote operations and nimbly responding to clients' needs. These findings were echoed when the Association of National Advertisers'
(ANA's) research named in-house teams the most important producers of new creative assets during the early spread of the pandemic.

These highlights from our report emphasize the growing effect of creative, marketing and digital teams on their companies’ successes.
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Reinventing How the Work Gets Done

Taking remote work Making “digital first” the marketing focus

success into the future More marketing efforts are being moved to digital channels, including these top five.
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Technology spend will increase to support greater productivity by all workers,
especially remote team members. Powerful project management tools and
DAM systems top the list of potential purchases.

The in-house agency — encompassing creative, marketing and digital functions — will be increasingly important to a
company's success in the even-more critical, fast-paced digital world. As priorities shift and challenges surface, engaging the
right people with the right skills, and equipping them with the right technology, will be imperative.

Download the full COVID-19 Impact Report at cellainc.com/covid-19-report.

About Cella

™ Cella is an award-winning leader in staffing, consulting and managed solutions for creative, marketing, digital and proposal development teams.
We help people build meaningful careers and partner with companies to help them win. Our secret sauce? The Cella Trifecta: we have the right people,
we understand our clients and we deliver results. Success requires a partner who offers all three. Together, we put passion to work. Cella is the only
creative staffing firm to win the Best of Staffing” Client and Talent Awards for over 10 years running andis a Certified Women's Business Enterprise.
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